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CEO, Independence Media

Howard Blumenthal has worked in senior roles in television, music, Internet, book and
magazine publishing, software, advertising and marketing. As CEO of Independence Media
since September 2006, he is transforming a non-commercial TV station into a multi-platform
global learning network.

Previously, he was CEO of New Century Television, which develops and distributes Internet TV
channels for clients such as Denmark Tourist Board, Rutgers and La Salle universities, and for
individual subscribers.

Previously, Blumenthal was Senior VP, Brand Marketing for Bertelsmann's e-commerce
music group. This role evolved as Bertelsmann merged CDNow with BMG Direct. As Senior
VP, Marketing & Media at CDNow, he oversaw content, advertising, public relations, design,
research, business development, and strategy. He was one of four senior executives leading
this $130M company.

Prior to CDNow, Blumenthal was the President and Co-founder of Glow in the Dark
Productions, a program supplier to cable networks including HBO, History Channel, and Food
Network. Previously, he was Senior VP for KIDSOFT, Hearst's innovative childrengs software
marketer.
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Blumenthalps extensive work in development and marketing has included projects with industry
leaders including Polaroid, RCA, Hearst, HarperCollins, American Express, Eveready, Toshiba,
Warner Publishing, Cartoon Network, The Learning Company, Wiley, CompuServe, Kodak,
Parker Brothers, GE, AT&T, Merriam-Webster, Palm, Digitas, and Philips/Magnavox.

He is also the author of more than 20 books about business, marketing, creativity, history,
music, and media. For 15 years, he wrote a syndicated column (NY Times Syndicate and
United Features) for more than 100 newspapers about consumer technology. He has been a
faculty member at the Annenberg School for Communication at the University of Pennsylvania,
and New School University.
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